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The Ultimate Copywriting Formulas 
Guide And Checklist 

Why Copywriting Formulas Matter 
Writing persuasive, high-converting copy isn’t about talent—it’s about structure.​
 Successful marketers and copywriters use proven formulas to create content that 
engages, persuades, and converts. 

This guide will walk you through the most effective copywriting formulas, provide 
real-world examples, and give you actionable steps to use them in your own writing. 

 

1. PAS (Problem-Agitate-Solution) 
One of the most effective formulas for landing pages, ads, and emails. 

How it Works: 

1.​ Problem – Identify a pain point your audience faces. 
2.​ Agitate – Make the problem feel urgent and personal. 
3.​ Solution – Introduce your product/service as the solution. 

Example: 

Problem: You spend hours crafting social media posts, but no one engages.​
 Agitate: It’s frustrating when your hard work goes unnoticed, and your business remains 
invisible.​
 Solution: With our AI-powered content strategy, you’ll get 3x more engagement 
effortlessly. 
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✅ Use PAS for: Sales pages, emails, social media, and blog introductions. 

 

2. AIDA 
(Attention-Interest-Desire-Action) 
A classic structure used in ads, emails, and landing pages. 

How it Works: 

1.​ Attention – Grab interest with a bold statement. 
2.​ Interest – Provide an intriguing fact, stat, or question. 
3.​ Desire – Highlight the benefits of your offer. 
4.​ Action – Encourage immediate action. 

Example: 

🎯 Attention: "Struggling to write engaging copy?"​
 📌 Interest: "Most businesses lose sales because their messaging falls flat."​
 🔥 Desire: "With our proven formulas, you can craft persuasive copy in minutes."​
 🚀 Action: "Download your free copywriting guide today!" 

✅ Use AIDA for: Landing pages, ads, and video scripts. 

 

3. 4U Formula (Useful, Urgent, Unique, 
Ultra-Specific) 
This formula makes your headlines and copy more compelling. 

How it Works: 

1.​ Useful – Show the benefit. 
2.​ Urgent – Create a sense of time sensitivity. 
3.​ Unique – Make it different from competitors. 
4.​ Ultra-Specific – Use numbers or concrete details. 

Example Headlines: 

✅ "The 7-Word Email Formula That Boosts Open Rates by 62%."​
 ✅ "How to Lose 10lbs in 30 Days—Without Giving Up Pizza!" 



✅ Use 4U for: Headlines, email subject lines, and social media posts. 

 

4. FAB (Features-Advantages-Benefits) 
This formula focuses on why your product matters to the customer. 

How it Works: 

1.​ Feature – What your product/service does. 
2.​ Advantage – Why it’s better than alternatives. 
3.​ Benefit – How it improves the customer’s life. 

Example: 

📌 Feature: "Our tool automatically analyzes your website’s SEO."​
 🚀 Advantage: "It saves you hours of manual work."​
 🔥 Benefit: "You rank higher on Google without stress!" 

✅ Use FAB for: Product descriptions, sales pages, and pitches. 

 

5. Before-After-Bridge (BAB) 
A storytelling-based formula to show transformation. 

How it Works: 

1.​ Before – Describe the reader’s current struggle. 
2.​ After – Show how their life improves after solving the issue. 
3.​ Bridge – Present your product/service as the solution. 

Example: 

❌ Before: Writing blog posts takes forever, and they don’t rank on Google.​
 ✅ After: Now, your articles rank #1 and drive thousands of visitors.​
 🔑 Bridge: Use our AI-driven SEO tool to write high-ranking content effortlessly. 

✅ Use BAB for: Sales pages, emails, and case studies. 

 



6. The Hook-Story-Offer Formula 
This formula taps into the power of storytelling. 

How it Works: 

1.​ Hook – Start with a compelling opening. 
2.​ Story – Share a relatable experience. 
3.​ Offer – Present your product/service as the solution. 

Example: 

🎣 Hook: "Sarah launched an online course but made ZERO sales…"​
 📖 Story: "She tried ads, email marketing, and even SEO—nothing worked. Then she 
changed ONE thing…"​
 🎁 Offer: "Now she’s making $10K/month. Want the same strategy? Get our free blueprint!" 

✅ Use this for: Landing pages, ads, and social media. 

 

7. The "So What?" Test 
If your copy doesn’t pass this test, it won’t convert. 

How to Use It: 

●​ Write a feature or claim. 
●​ Ask, "So what?" – Why should the customer care? 
●​ Keep refining until it’s benefit-driven. 

Example: 

❌ "Our course has 10 hours of video."​
 👉 "So what?"​
 ✅ "You'll master SEO in just 10 hours!" 

✅ Use this for: Sales copy, product descriptions, and CTAs. 

 

8. Copywriting Headline Formulas 
Your headline determines 80% of your success. Try these formulas: 



✔ "How to [Achieve Goal] Without [Common Obstacle]"​
 ➡ "How to Save $10,000 a Year Without Changing Your Lifestyle!" 

✔ "X Mistakes [Audience] Makes That Cost Them [Pain Point]"​
 ➡ "5 Mistakes New Freelancers Make That Keep Them Broke" 

✔ "What [Successful Person] Does Differently to [Achieve Goal]"​
 ➡ "What Top Copywriters Do Differently to Boost Conversions" 

✅ Use these for: Blog titles, ads, and email subject lines. 

 

9. Call-to-Action (CTA) Best Practices 
Your CTA should be:​
 ✅ Clear – "Download your free guide now!"​
 ✅ Benefit-driven – "Get more sales in 30 days—risk-free!"​
 ✅ Urgent – "Only available until midnight!" 

Weak CTA: "Click here for more info."​
 🚀 Strong CTA: "Claim your free strategy session now!" 

✅ Use these in: Landing pages, emails, and ads. 

 

10. Social Media Copywriting Tips 
💡 Keep posts short, engaging, and action-driven. 

Example Post: 

🔥 "Want to DOUBLE your sales? Try this 5-second copy hack that top marketers swear by! 
[link]" 

✅ Use emojis to grab attention.​
 ✅ Make sentences short and scannable.​
 ✅ Create urgency with words like "limited time" and "don’t miss out." 

 

Final Copywriting Checklist 
Before publishing, ask yourself: 



✔ Is my copy clear and engaging?​
 ✔ Does it highlight benefits over features?​
 ✔ Is there a strong CTA?​
 ✔ Does it create urgency and emotion? 

✅ Final Step: Test different versions and optimize based on real-world performance. 
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